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The imminent change of information and the press leave several possibilities. 
One of them is creation of the so-called News Factory, which will distribute the 
same brand with multiple media — in this way the cost of issuing press will be 
shared between different media. Another possibility is that, like German Bild press 
issue will be united with other services such as sales of electronic equipment. An 
alternative variant, the most eccentric of today’s points of view, is the transform- 
ation of the press into a high-end, elitist product.

The French researcher also suggests experimenting in all directions: free news-
papers, e-papers, new forms of advertising, link-journalism and civic journalism. 
First of all, however, the author leaves us with the consciousness of a quasi-ethical 
paradox: Is it possible to combine high quality information with its mass distribu-
tion?
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Dorota Piontek (2011), Komunikowanie polityczne i kultura popularna. Tabloi-
dyzacja informacji o polityce (Political Communication and Popular Culture. 
Tabloidization of Information about Politics). Poznań: Wydawnictwo Naukowe 
Wydziału Nauk Politycznych i Dziennikarstwa UAM, pp. 238, ISBN: 978-83-
62907-13-7.

Dorota Piontek has been conducting research at the Department of Press Systems 
and Media Law at Adam Mickiewicz University in Poznań (Poland) for many years. 
It is worth emphasizing this fact at the beginning, because her new book is an obvi-
ous continuation of her work. What is more, it may be called a valuable resumé of 
an important part of her academic research. This dissertation published at the end 
of 2011, entitled Political Communication and Popular Culture. Tabloidization of 
Information about Politics is the next step in popularizing broadly-understood com-
munication-knowledge, correlated with ideas of political marketing, social engi-
neering and media, contained in her previous books and articles. These considera-
tions lead the author to research located between popular culture and political 
communication. These two concepts constitute the main part of this book. It is 
worth emphasizing that it is probably the single most comprehensive depiction of 
these two categories in Polish literature. Undoubtedly, it expands the discourse 
about mass media communication in Central European literature. Despite the fact 
that more and more titles are being published in this field, there are still many “un-
explored areas” left. Popular culture is surely one of them. What is more, it is often 
described by many researchers with a pinch of salt. While English and European 

cej_2.indd   293cej_2.indd   293 09.09.2021   11:42:1709.09.2021   11:42:17

Central European Journal of Communication Volume 5, No 2 (9), 2012 
© for this edition by CNS



Book reviews

294                 CENTRAL EUROPEAN JOURNAL OF COMMUNICATION  2 (2012)

literature is rich with interesting books (it is proven by the author, who quotes many 
of them), this area seems not to have yet been discovered in Polish discourse. Here, 
we can only find some works in the fields of literature, education, political market-
ing and media studies. There are also some valuable concepts featured by Małgorza-
ta Lisowska-Magdziarz, Wiesław Godzic, Marek Mazur and Mariusz Kolczyński, 
some articles published in “Studia Politologiczne” (“Political Science Studies”) and 
books published by Wydawnictwo Akademickie i Profesjonalne (Academic and Pro-
fessional Publishing House). It is also worth emphasizing that Dorota Piontek re-
frains from voicing emotional opinions on the idea of tabloidization, as many 
researchers have failed to do before. She takes this matter on its own, analyzing its 
effects and consequences insightfully. Undoubtedly, the holistic depiction of this 
problem in the new book, written by the media researcher from Poznań, is the syn-
thesis of theories, which have been scattered across many previous publications. 

The subtitle of Dorota Piontek’s newest book reads: Tabloidization of information 
about politics. It shows the reader the direction in which argument presentation will 
proceed. As the author rightly noticed: “this notion [tabloidization] has as many 
followers, as it has enemies. The latter group takes it as a tabloid-topic on its own 
— as non-informative and aimed at attracting our attention.” Additionally, it is not 
the only area, which seems to be avoided because of its “insufficient scientific value.” 
Therefore, it is only fair to pay tribute to someone like the author, who goes against 
the grain and takes up this important topic, which may be unpopular but concerns 
all members of society. 

Dorota Piontek suggests that her research fills a gap in Polish literature related 
to popular culture and she calls it a “political science & media studies approach.” The 
second part of this notion is surely much more emphasized in the book, although 
the author does not avoid an analysis of many categories as a political scientist. For 
example, when she writes about post-politics, she gets involved in one of the hottest 
disputes in Polish political science discourse in the last few years, about the subject 
of study. It seems to be a step both courageous and risky. Except for political science 
& media studies perspectives, Dorota Piontek tries to look at many dilemmas from 
a sender-actor-person’s (political marketing), as well as a receiver’s point of view. In 
this second aspect, the problem is analyzed from the feminist perspective. First of 
all, it is evidenced by the selection of materials, which include women’s magazines. 
Secondly, the presentation is based on foreign literature, especially feminist media 
studies elaborations.3 On the one hand, it is an important value of this book (this 
perspective is almost unknown in Polish scientific discourse), but on the other — it 
deprives some of the publication’s themes of their versatility. 

The book consists of seven chapters. The first one is a theoretical background of 
political communication research. It is divided into two parts — about new and 

3    Especially, the author quotes Liesbet van Zoonen’s research, whose concepts are noted several 
times in the book. 
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traditional media, with an evolutionary approach to the problem. The second chap-
ter, entitled Mediatization of politics, is the analysis of many media theories, includ-
ing their connotations with mass culture. Media functions are described scrupul- 
ously in the third chapter. As for the fourth chapter, which is the key issue of this 
book, Dorota Piontek analyzes the notion of popular culture from Pierre Bourdieu’s 
and Georg Gerbner’s points of view.4 The next chapter includes the author’s concept 
of intimization of political journalism. However, this new notion is here only out-
lined, while the main concept revolves around political celebrities. The sixth chapter 
tells us about the relationship between politics and media, including thoughts on 
the development of spin doctoring. The last part is of empirical character. It ex-
plores the concept of tabloidization even further, backed by media content research 
results. The research was based on two news programs: Wiadomości [News] in TVP 
(Polish Television Channel) and Fakty [Facts] in TVN (TVN Channel). 

Undoubtedly, the main values of this book are the rich theoretical background 
and wide conceptual framework, which is an essential collection of the most import-
ant notions in mass communication theory. Many of its fragments could well be an 
academic textbook for those who are interested in this subject. Concepts such as 
tabloidization, celebrities, framing, media positioning, spin doctoring, agenda setting, 
permanent campaign and so on, are only a few of the notions described in Political 
communication…, which we can call “an indispensable set of any mass media 
and communication researcher.” The fact they are described on a basis of Polish, 
English and European literature, makes this book even more valuable. It is also 
important to note that the theoretical part of this dissertation is supported 
by empirical data, which gives it even more reliability. In fact, mass media research 
is still not a strong point of media studies in Poland. I can even state that there is 
some kind of an inexplicable resistance towards it. Research findings contained in 
two chapters could be really useful and tell us a lot about the direction in which 
Polish media may follow.5 Thanks to this synthesis of theory and empiricism, the 
new book may be located outside of the European-American dispute between 
sociology of knowledge and sociology of mass communication. This antagonism, 
best expressed in sentences like: “We don’t know if it is true, but at least it is import-
ant” and “We don’t know if it is important, but at least it is true,” does not exist in 
Dorota Piontek’s new publication. 

Additionally, many references to political & media reality since 1989 in Poland 
can be noticed in this book. This exemplum seems to be another advantage of this 
publication. Unfortunately, a lack of distance to political reality is felt in some cases.6 
Besides this, Political communication… is a comprehensive source of knowledge 

4    According to Pierre Bourdieu’s field theory and Georg Gerbner’s cultivation theory. 
5    Some of these studies have not been finished yet. 
6    But on the other hand, a specific attitude towards political reality makes this publication attrac-

tive to the reader, especially when it comes to the style of writing. For example, D.P. writes about an 
alleged marriage between Jarosław Kaczyński and Joanna Szczypińska: “only a firm denial of facts 
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about Polish media functioning and political reality creation, especially against 
a background of democratization.  

Political Communication and Popular Culture. Tabloidization of Information about 
Politics by Dorota Piontek is recommended both to young researchers (here they 
will find a conceptual framework supported by many examples) and recipients with 
a deep insight on media (they will be happy to discover theories so far unknown in 
Polish literature). Therefore, it could be recommended to political scientists, soci-
ologists and media researchers, who are interested in the contact point of popular 
culture and mass media. At some points the book holder may be dissatisfied, espe-
cially when reading “it is quite commonly said…” or “there is something to it…” But 
on the other hand, considering this subject is still an unsurveyed area in Polish 
discourse, these doubts seems to be reasonable and excusable. Therefore, this dis-
sertation should have a wide range of readers interested in media, culture and poli-
tics.     

Jakub Jakubowski
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voiced by the would-be groom ended these speculations” (Piontek, 2011, p. 145); or about first ladies 
in Poland: “Jolanta Kwaśniewska’s domination was shattering” (Piontek, 2011, p. 134).  
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